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The return of Doug¬ 
las Fairbanks to the 
type of picture which 
made him famous 
means big returns at 
the box-office. 


Romance, action, 


beautiful girls abound j 
in this zestful story ofT 
historys’ most famous' 
lover, Don Juan. 

Alexander Korda, who 
produced “Henry VIII,” 
has clicked in a big way 
to make Fairbanks’ opportu¬ 
nity an exhibitor oppor¬ 
tunity. Merle Oberon and 
many others of the beautiful fem¬ 
inine cast in “Henry VIII,” surround 
Fairbanks in a real Fairbanksian re¬ 
turn to romantic allure. 


Bakeries can profit 
from story scene 


Bakeries can utilize window displays, ads 
and special wrap-ins, handbills, and counter 
circulars on this picture. The exhibitor pro¬ 
vides them and the bakery displays and circu¬ 
lates them. One of the scenes in the picture 
justifies this tie-up; stills No. D.J. 15 and 
D.J. 16 dramatize this scene. 


With this still or art on Fairbanks, the dis¬ 
play caption can be: “History’s most famous 
lover had only two great weaknesses—MUF¬ 
FINS (or any other pastry item featured by 
the store as its special) and beautiful women!” 

See Douglas Fairbanks torn be¬ 
tween the irresistible allure of 
girls and tasty baked things in 
“The Private Life of Don Juan,” 
next week at the Rivoli Theatre! 


Colortone slide one 
of best ever made 


Motion Picture Herald says: 
Showmanship angles abound in this 
picture. Done on a gorgeous scale, 
it goes “Henry VIM” one better. 
Fairbanks as agile and virile as ever. 

Previews from the daily press say: 
Fairbanks at top of his form! Korda 
has done it again! Grand entertain¬ 
ment! Told with great gayety! 
One of the most piquant and pol¬ 
ished talking pictures it is possible 
to imagine! Witty; wonderful cast; 
clever dialogue! 


Order direct from: 
NATIONAL STUDIOS, 
INC. 

226 WEST 56th STREET 
NEW YORK CITY 


One of the most beautiful Colortone Slides ever 
prepared for a feature is that on “The Private Life 
of Don Juan.” Most aptly it fits the presentation of 
your trailer in advance and provides a color back¬ 
ground for the introduction of the picture. Vivid 
tints, quality materials made to stand up under 
modern high intensity lighting. See it, get it — 
No. N-933. 


Remittance with order or 
will be sent C. O. D. 


Prices: 

x 5"—Colored 

Positive only $2.00 
Set (Pos. & 

Neg.) _ 3.00 


3%" x 4"—Colored 

Positive only 1.50 
Set (Pos. & 

Neg.) _ 2.25 















Playlet and fashion 
talk as radio help 

For the help of exhibitors using radio broad¬ 
casts to exploit this feature, two scripts have 
been prepared in booklet form and are available 
FREE at the exchange or Home Office. One is a 
fifteen-minute playlet, and the other is a five- 
minute fashion commentary which can be deliv¬ 
ered by the style critic of a newspaper or radio 
station, dealing with the Don Juan influence on 
lady’s modes, and a tip or two for the male. 


Fashion story or store ad can 
use this mat illustration 

The dashing beret and romantic blouse, the former with the flourish 
of a feather, illustrates the popular influence on fashions by Don 
Juan. Here’s a mat which can illustrate a fashion story on the 
women’s pages, leading off with blouse and hat and dealing with any 
other style phases in the picture. These phases include the olden 
embroidered posies carried forward to modern trend in fabrics with 
a profusion of polka-dots, short veils scalloped away from the front 
of shallow-brim hats with the peak accented and frills edged in con¬ 
trasting hues for insets. Plenty of big stores, too, can profitably use 
this mat as an ad layout, drawing the Don Juan conscious populace 
to a store alert to trends set by the new movies. 


Song especially 
named for play 

A song, “Don Juan,” dedicated to the 
picture, has been specially composed 
and ought to be in the hit class, at 
least as far as music store windows are 
concerned. 

It is published and distributed by 
Irving Berlin, Inc., 799 Seventh Ave¬ 
nue, New York City. Utilize the mel¬ 
ody with credits if possible in your 
ballyhoo or radio spots. Get extra 
covers of the song sheet and mix them 
with stills and poster cutouts for 
windows. 


FOR THEATRE TIJRNJTILEf , r 


Radio dealers, with close competition in all the 
newer and finer models, are energetic advertisers 
and salesmen. Their windows and ads, frequently 
linking the names of screen and the air, are logical 
contacts on almost every picture. 

Under the caption of great romances, any make or 
model of radio can get a lead for copy which can 
hinge on one of the great romanceers of all time, 
Don Juan. 

The ad or window display can show the best buy 
in radio, copy playing up its selling points, with a 
cutout piece or array of stills, color cards and 
posters from the picture. 

Romance intrigues the world—enjoy the lifelike 
charm of these great romantic features on the air 
(list a few of the romantic features of stations 
serving the bulk of your territory) with an RCA 
Victor. Enjoy the love-making of one of the great¬ 
est romantic figures in history on the Palace screen 
next week—“The Private Life of Don Juan,” as 
lived by Douglas Fairbanks and the six lovely beau¬ 
ties from “Henry VIII”! 


Radio tie-up based 
on big romances 


Special 40 x 60 display 
vivid in many colors 


Balcony stunt to 
stress agility 


The 40" x 60" de luxe display on “The Private Life 
of Don Juan” is a beauty! Silk-screened with a 
dozen attractive colors. Good for your standard dis¬ 
play frames on coming and now-playing attractions, 
for special lobby flashes, hotel lobby stands and 
truck sides. 



The price, $1.60 each, F.O.B. New York City, is 
one impossible to match anywhere for blow-ups even 
in one tone. Order direct from: 

UNITED ART SERVICE 

39 EAST 20th STREET NEW YORK, N. Y. 

Remittance with order or C. O. D. 


Any ballyhoo idea which stresses the 
agility of Fairbanks, or the number of 
Don Juan’s heart conquests, is good. 

A handsome fellow with Fairbanks’ 
hirsute adornment and pictorial cos¬ 
tume of Don Juan, can amble about in 
swash buckling style, chained or roped 
to from three to a dozen pretty girls in 
Spanish regalia, the chains or ropes 
fettered with a number of matboard 
hearts bearing copy lines and credits. 

A flat-bed truck or hay-wagon can 
be built up with slats to resemble a 
huge crate or basket. Fill it with 
straw and colored papers. Let a bevy 
of pretty girls in old Continental 
aprons and mantillas ride about; load 
to the brim with beauties. Banner 
might read: “Just a few of the bevy 
of pretty girls who fell for Don Juan, 
in his Private Life, see it next week 
at the Rivoli. 

The theatre, with newspaper help 
perhaps, can advertise and set out to 
find the “Don Juan” of your territory, 
some chap who is able and willing to 
waive damages, to do a human fly act, 
scaling a certain building to a specially 
set-up balcony. Play up the hour of 
the trials, post a prize for the man 
able to shin up the rope, or climb a 
rope ladder in the shortest time, to 
your balcony. A pretty girl can actu¬ 
ally stand up there with the prize for 
the first one to do it, or the one making 
the best time. Good to draw the public 
gaze, stage it near the theatre or news¬ 
paper office. 



Two-Column Mat I\o. 16 — .10; Cut .40 


Copyright 1934, United Artists Corporation 

















































Far Bigger Beturns — The Big 


Series of articles on “Keeping Fit” educates men , 
amuses women and impresses star*author’s name 



Rubin mat good illustration 
for stories or beverage ad 


Snappy contrast of tone, plenty of “color,” is the secret of charm 
in this Hy Rubin drawing. Not only is it an excellent and distinctive 
piece for story illustration and layouts that dominate the screen 



page, but it can be worked into special ads, and is also a good co¬ 
operative illustration for ads, displays or special throwaways with 
beverage concerns. It dramatizes the angle of “a toast,” blending 
nicely to the sales copy of concerns distributing or selling refreshing 
drinks. 


Two-Col. Mat No. 12 — .10; Cut .40 


Here’s an interesting set of ar¬ 
ticles by Fairbanks on “How the 
He-Men of Movieland Keep Fit.” 

Everybody is interested in keep¬ 
ing in condition, and this group of 
tips by the star of your production 
deals with pertinent headlines 
names such as Weissmuller and 
Max Baer, as well as George 
O’Brien and Fairbanks himself. 
Men will find some real pointers in 
the articles, women will be curious 
to read about how the strapping 
fellows do it, everybody will enjoy 
the humorous slant about the para¬ 
doxical Baer, and your star name 
will be impressed throughout. 

Included in the set is a little one- 
column announcement of the fea- 
ure’s coming which the paper can 
use in advance. It’s worth banner¬ 
ing their trucks for, too, as an 
added reader draw. 

Order this set from the United 
Artists Home Office, 729 Seventh 
Avenue. Request the newspapers 
using them to send tear sheets or 
clippings for our records and to 
check the publishers’ names on our 
lists. 


Ample room for copy provided 
in men f s fashion ad mat 


Men are as fastidious about being garbed in the mode of the mo¬ 
ment as women, and almost as much inclined to follow the footsteps 
of public idols as are women. Fairbanks happens to be one of those 
personalities who appeals to both men and women. Windows and ads 
of men’s stores can play up the angle that the romantic appeal of 
today’s men can parallel the romantic success of Don Juan in atten¬ 
tion to dress. Here’s a mat with plenty of mortise room for store and 
theatre copy, which will make an attractive ad within the means of 
most stores handling men’s togs. In the case of windows, the lifelike 
cutouts, mounted posters and stills, can lend color to the customarily 
prosaic displays of clothes, shirts, etc. 


HerO'tO'valet 
reader topic 


Newspapers, or the theatre alone, 
can sponsor contests in which read¬ 
ers and patrons pen the best fifty- 
word opinions on “Why no man is 
a hero to his own valet.” 

The case of Don Juan can be 
played up as a notable exception 
to the rule, or a case in point. 
Leporello, Don Juan’s valet, treated 
him like a God, but at the same 
time understood all his little short¬ 
comings and was a self-appointed 
custodian of his idol’s welfare, 
warding off what he considered un¬ 
desirable acquaintances, serving as 
bodyguard, and planner of his 
diet. 

















































































Return Of A. Riff 


Furor ite ! 



Lots of ZEST, the outstanding Fairbanks’ trait, in this 
two-column cartoon by Moger Johnson. Will reproduce in 
smaller sizes clearly or can be blown up. Good for features, 
ads or special displays. At upper right is an adaptation of 
it to want-ad pages, a contact offering many angles of ap¬ 
proach for the alert exploiteer and the wide-awake classified 
manager. 

Ttco-Col. Mat No. 14 — .10; Cut .40 
Also One-Col. Mat No. 15 — .05; Cut .20 


Reader patrons write their 
opinions of famed lover 


The theatre, best with newspaper help, can question fans or 
readers on what they actually think of Don Juan. 

Seeing the picture will be a help, but shouldn’t be a stated 
requisite to entries. From what they’ve heard of the man, what 
they’ve read, what they see of him in the picture, what is the 
reaction to this historic lover? 

Is he a hero or a villain? 

Is he a romanticist striving for perfection in love? 

Is he a vulgar libertine or idealist? 

Is he an insatiable adventurer? 

Is he merely a victim of scheming women? 

Is he to be copied or pitied? 

There are any number of angles which your patrons may be 
inspired to recite for the lure of a few prizes. If the paper puts 
it on, it should be with an artful opening story, illustrated hand¬ 
somely and big. 


Easy for amateur cartoonists 


Fairbanks is an ideal subject for amateur cartoonists. His 
agility, his costumes, his face, lend themselves easily to pen and 
ink or crayon impressions. 

Using any of the several artist drawings for a model, and 
echoing the model idea in a part of your front, you can make the 
theatre and newspaper pages sought-for as hundreds of young 
people try their skill at giving impressions of the star. The awards, 
perhaps, need not be more than guest admissions to see the show. 


WOMEN CAME EASY to DON JUAN 


—and believe it or not, Don Juan, most fam¬ 
ous of all lovers, was one of the world’s most 
successful advertisers. Long before newspapers 
reached the perfection and precision of modern 
dailies, Don Juan saw that the public heard 
about his figure, his features, his romantic 
“lines”—and he got results; you have only to 
check your history for that. 


Sell yourself, your wants, your needs—to ad¬ 
vantage, at little cost, through the daily classi¬ 
fied section of the 



MILWAUKEE SENTINEL 

And by all means see how Don Juan did it, in “The Private Life of Don 
Juan,” all this week at the Rivoli Theatre. 


Artist mat used as identity contest spread 


Not alone is the layout below an excellent and artistic spread tor layouts and illustration of feature stories in the press, but it can 
be used as well for an identification contest. This contest can be staged by the theatre alone using the mat on specially printed hand¬ 
bills, or with a newspaper posting your awards and conducting the affair. It will emphasize the large number of lovely ladies cast in 

support of Fairbanks. How many can choose the correct four ladies depicted here from this list, unless they see yo'ur show? Binnie 

Barnes, Benita Hume, Margaret Scott, Merle Oberon, Diana Napier, Patricia Hilliard, Athene Seyler, Natacha Paley, Joan Gardner. 

The correct ones are Gardner, Oberon, Barnes, Hume and Hilliard, in order. Contest should be kept open until run of picture ends, 
should be kept open until run of picture ends. 



Three-Col. Mat No. 11 — .15; Cut .60 





































What does the modern girl look for 
in her cjuest of a Don Juan ? 


Ttvo-Col. Mat No. 17 — .10; Cut .40 


Fan mag story 


The October issue of Screen Star Stories 
gives prominence to the exciting story of 
“The Private Life of Don Juan.” Work with 
news stand dealers and stores to put up special 
display cards with stills from the picture, or 
cards combined with poster cutouts, combin¬ 
ing your credits with the notation of contents 
on this publication. Some stores and dealers 
may insert special bands or markers, too, com¬ 
bining your copy and credits with other dealer 
pointers; the exhibitor provides the material 
and the dealer distributes and displays it. 


What does the girl of today prize 
most in her preferred man of ro¬ 
mance? 

Is she any different much from 
the prim beauties of another day? 
Douglas Fairbanks, star of “The 
Private Life of Don Juan,” por¬ 
traying one of history’s most fam¬ 
ous and successful lovers, had 
reason to give the subject consid¬ 
erable thought incident to making 
this newest United Artists release, 
which begins a week’s engagement 
Saturday at the Capitol Theatre. 

The accompanying chart graph¬ 
ically shows what Fairbanks, based 
on his study of “Don Juan,” be¬ 
lieves the girl of today wants in 
her man of romance. Do you con¬ 
cur or differ with him? 

Chivalry, Fairbanks agrees, is 
as important now in a man as it 
ever was. Then come good looks, 
the ability to wear clothes, finan¬ 
cial standing, character, figure, 
athletic prowess, and lastly, yes, 
lastly—brains. 

The Times-Star, in conjunction 
with the Capitol Theatre, offers 
cash awards, merchandise and 
guest admissions to those young 
men and women who present the 
most interesting chart of romantic 
values. Remember, you are writ¬ 
ing it from the lady’s viewpoint. 
List the eight traits chosen by 
Fairbanks in their order of impor¬ 
tance, as you see them. Give each 
a percentage value so that all total 
100%. Then tell briefly in fifty 
words or less why you have made 
your selections. Sign your name 
and address, and mail or bring 
them to the “Don Juan” Editor, 
The Times-Star, before Friday 
midnight. Times-Star and Capitol 
Theatre employees or their rela¬ 
tives, alone may not compete. Any¬ 
body else may submit one, or as 
many entries as he or she desires. 
If you prefer, you may bring your 
replies to the Capitol Theatre lob¬ 
by and deposit them personally in 
“Don Juan’s” love-chest, locked and 
sealed for your convenience and 
confidence. 


The Cinema Shop chain, 
with representative stores in 
all large cities, is a good con¬ 
tact for feminine fashions on 
this feature, with at least 
six charming ladies from 
Fairbanks’ cast as models 
for apparel. 

Windows and ads are ad¬ 
vised by Modern Merchandis¬ 
ing Bureau, promoting these 
stores. Illustrated herewith 
are two of the stills which 
they are including in a com¬ 
prehensive distribution of 
Cinema Shops. For further 
details and addresses of near¬ 
est store, write Modern 
Merchandising Bureau, 36 
West 44th Street, New York 
City. 


Cinema shop chain covered 
by special material 


Here’s a mat which makes a newspaper contest of high order. It will 
start controversy among the fair sex, and arguments pro and con between 
the fair ones and their beaux. The story alongside is a specimen one giv¬ 
ing a general idea of how to introduce the contest. The awards can be 
guest admissions only, small cash if possible added, and perhaps a few 
trinkets promoted from merchants who will go with you on the idea and 
give window displays. Merchants co-operating with you may be entitled 
to a receptacle to which replies may be brought, the same as the theatre. 
This will mean added visitors. It is possible to print up the idea and put 
it over as a theatre-and-merchant proposition alone. 


of male perfection 
femme controversy 


Ingredients 

starts 


Rose is flower of love 
for florist tie-ups 

Florisl windows and ads will find Don Juan a 
natural for plugging the value of the symbol of 
romance, whether it be daisies or roses. 

Flowers are the voice of romance, and in the 
story and production it is clearly shown that a 
little posey tossed to a beautiful girl is Don Juan’s 
unfailing method of introducing himself. 

Almost any pose of the star or a scene from the 
ad and publicity mats can be used for newspaper 
advertisements; posters, stills, cutouts, standees, 
and colored lobby cards can give added allure to 
windows for these tie-ups. 

The tie-up caption and copy can follow the 
slant: Flowers are the voice of romance in “The 
Private Life of Don Juan” at the Rivoli Theatre. 
See how history’s most successful lover shows the 
way for modern Don Juans to win their ladies fair. 
Let Gear, the florist, start your romance right, 
with a fresh corsage or bouquet of selected cut 
blossoms! 











































Ladies & lace 


The ladies of Spain, conquests of 
“Don Juan,” and lace, go well to¬ 
gether. Many of the stills show the 
beauties set off to advantage in lace. 
Sell some big department store on the 
idea of a lace window; new and strik¬ 
ing, and your art and credits with it. 


Qorgeous cosmetic 
window pattern 


The power which swayed “Don Juan” in “His Private Life” 
—cosmetics, properly used by alluring beauties. 

Here’s a window put in by Woolworth’s, London, for the 
premier of this picture, illustrating the grand scale upon which 
a display can be built up with movie art, selling the little items. 

The theatre credits and art harmonize perfectly, rather than 
obtrude, in this display, and with all the beauties surrounding 
Fairbanks in this picture for examples, cosmetic displays ought 
to be easy in your town. 



DOUGLAS 



Real puzzle novelty 

This little gadget will test the ingenuity of patrons 
to such an extent that they will rush to your lobby 
to learn the solution. The puzzles are delivered 
assembled and imprinted, so that they may be dis¬ 
tributed as soon as they are received. With each 
order comes several sheets explaining the method 
of solving. This solution may be displayed in your 
lobby, perhaps blown up. If no solution is posted, 
guest admissions may be offered those able to pry 
the key and heart apart without tearing. Have the 
patron explain how he or she did it so that there 
is no chance of tearing up two of them and putting 
them together; if they can do it again before your 
attendant, that also proves it. Prices, including 
theatre name and playdates, and explanation sheets, 
are: 500—$7.00; 1000—12.50; 3000—12.00 per M; 
5000—11.50 per M. If you are in doubt as to how 
tricky and interesting this puzzle may prove, send 
ten cents to cover mailing cost and receive a sample 
with solution chart. 



ECONOMY NOVELTY & PRINTING CO. 

239 West 39th Street New York City 

Remittance with order or C.O.D. 


Don Juan covers 
books on love 


A number of books have been writ¬ 
ten about “Don Juan,” great lover. 
There are any number of other great 
love stories, including a quantity of 
current popular volumes. Book win¬ 
dows can be evolved on this feature 
grouping any selection of today’s ro¬ 
mantic favorites in fact or fiction, 
playing up great romances as the 
lead caption. 

The store can display a pyramid 
of current love stories in high favor. 
A cutout poster or standee of Fair¬ 
banks with a showcard using scenes 
from “The Private Life of Don Juan,” 
can top the pile or loom up over them. 

The copy approach might be: “ALL 
GREAT LOVE STORIES . . . ALL 
big romantic thrills . . . read a good 
romance tonight . . . see a great ro¬ 
mance at the Rivoli Theatre!” 


Hanging cutouts 
of star aloft 

Make a special effort to cover your 
theatre, inside and out, your neigh¬ 
borhood, your city and considerable 
of the interurban territory with cut¬ 
out poster figures of Fairbanks, whose 
agility makes appropriate his appear¬ 
ance on lofty perches, and unusual 
spots. 

From any one of the' posters you 
can get a Fairbanks of varying size. 
Mount it on matboard, cut it out, 
brace it lightly with stripling. Pro¬ 
vide yourself with a quantity of them, 
some rope, wire, string, hammer and 
nails, and snipe the works. 

Let him swing high over your 
canopy on a rope or vine ladder, let 
him sit on lofty sills, monuments, 
prominent tree crotches. Stand him 
on balustrade pillars and country 
fence-posts. Let him dangle from 
wires across lofty poles. If there are 
apartments or buildings with iron bal¬ 
conies, see that Fairbanks’ posters are 
displayed clambering or swinging on 
ropes in that direction. Stairway 
landings, entrances to rest rooms, 
arches inside your theatre can let 
Fairbanks’ cutouts or lifelike standees 
pop out. 

All this with the right tag sniped 
across giving the opening date and 
theatre, can be planted in advance of 
the run and left up through its en¬ 
gagement. 



Special cup to beauties who 
possess Spanish traits 

If there is a beauty contest set in your city, or you care 
to stage one, offer a special “Don Juan” cup to the most beauti¬ 
ful girl of striking Spanish type. 

The theatre and newspaper can present any of several 
stills of the Latin type beauties featured with Fairbanks in 
this picture to illustrate stories about the brunette darlings 
apt to be favored. 


Paper hearts piled on 
sword teaser stunt 



Here’s one way to adapt a mounted poster cutout 
to a special window or theatre lobby contest. 

It consists of the Fairbanks figure on an easel, 
with an actual foil set up, or one of slender strip¬ 
ling wood, so that hundreds of paper hearts can 
be impaled thereon. Pile on the paper and card¬ 
board hearts, of various colored stock, so as to make 
the estimating difficult. 

The same cutout and blade arrangement can be 
used as a lobby ballyhoo if an attendant can be 
spared to provide visitors with cutout matboard 
heart rings, offering guest admissions to those able 
to “ring” the sword with a heart from a cautious 
distance. 













































Fairbanks Leaps Back Into Spoil 


Star-face circle 
winning plaque 



Here’s the Fairbanks star-head 
edition of the swanky new cameo- 
plaque series. See them at your ex¬ 
change, you can use them in many 
spots for displays, theatre front or 
windows. Done in bas-relief, photo¬ 
graphic likeness, tinted in colors. Each 
is 25" in diameter; omission of letter¬ 
ing allows you to use them again and 
again. Price is $3.75 each; order 
through your exchange. 


Cosmetic displays 

Cosmetic and make-up windows, and this 
includes those of the larger department 
stores in every city, as well as countless 
drugstores, can utilize three special Merle 
Oberon stills to tone up their sales approach 
and displays. They are Publicity stills No. 
22, 23, and 24, in which powder puffs and 
lipstick are prominent, with Miss Oberon ap¬ 
plying same. Some stores may have a special 
cosmetic sale justifying an ad using one of 
this trio of stills. 





Answer THAT CALL of ROMANCE! 


DON JUAN . . . swash-buckling romanceer, most famous 
and most successful of all history’s lovers . . . owed his 
conquest of hearts to ALWAYS looking his best . . . 
being attentive to the little things that please women . . . 
selecting the best in gifts and apparel . . . see him brought 
to life on the Lyric Theatre screen by Douglas Fairbanks 
next week in “The Private Life of Don Juan” . . . and 
emulate his methods in these best buys! 


Fascinatingly creating the 
atmosphere of romance 
when romance calls to you 


Heaven-Aire 
P A R F U M 

- at —-- 

The Ekswuiseet Shoppe 


Meet Romance 
— Men/ 

with that Don Juan swagger 
to be found only in the 
graceful roll of a 

BOPP SNAPBRIM HAT 


BING’S BIG STORE 


In Romance 

or at work, no 
womian can be at 
ease without the 
comfort and style 
of properly shod 
tootsies. 

As you march to 
answer the call of 
romance, put your 
best foot forward 
.with 

PINCHLEY’S 

Fine Footwear 



Romance Calls to You! 

Every day . . . and every night 
... on the air . . . lovers and lyrics 
can bring the charm of romance 
to your home. 


Hear it to perfection 
with the clear realism 
- of - 


VICTORY Radios 


Let your wife have 
time for romance! 

See the inexpensive money-and- 
time saving Electrical Household 
Appliances in the complete show¬ 
rooms of 

COLUMBUS GAS & LIGHT 







Above is a group of co-op ads built around a theatre section using one 
of the publicity mats. There is a selection possible from the ad, publicity 
and exploitation mats in your exchange set to allow each dealer a special 
bit of art, or to revamp and amplify the idea in a hundred different ways 
and arrangements. 


Fairbanks and Oberon both available 
in flashy life-like color display 


Both Fairbanks and Merle Oberon, principal of the many 
beautiful ladies who support the star in “The Private Life of Don 
Juan,” can be had in lifesize, lifelike displays standing about six 
feet high. They make excellent coming-attraction pieces for the 
foyer and landings, and can be worked into the theatre front when 
the feature reaches the now-playing stage. Natural colors are used, 
weather-proofed in gloss finish, mounted on quality board and re¬ 
inforced staunchly with easel-backs. Price is $6.95 each, F.O.B. 
New York City, remittance with order or C.O.D. Order direct from 
PHOTOCOLOR STUDIOS, Inc., 220 West 42nd Street, New York, 
N. Y. 


















































































light — Grasses LEA.M* With Him! 


Safety bumper banner 



In these days of busy traffic and hurried and 
harried pedestrians, safety is a constant keynote re¬ 
minder. Here it is utilized in a bumper banner 
which fits any car. Size 6" x 30", with grommeted 
eyelets at ends to make cord or wire tie-on sub¬ 
stantial. If you desire your theatre name imprinted 
with other copy, there will be an additional charge 
of $1.00 regardless of quantity. Copy is done in 
waterproof colors with the silk-screen process. 
Prices are: 25c each for orders of ten; 22c each for 
orders of twenty-five; 20c each for orders of fifty; 
18c each for orders of a hundred or more. Order 
direct from ECONOMY NOVELTY & PRINTING 
COMPANY, 239 West 39th Street, New York City, 
remittance with order or C.O.D. 



Verve of star and romantic ladies should 
make theatre front interesting job 



Fairbanks, the star, and the numerous beau¬ 
tiful women in the production, ought to be 
the keynote of' your theatre dress for “Don 
Juan.” Lots of romance and dash. The posters 
are especially good. 

The 24-sheet gives you a big happy Fair¬ 
banks face, which can be flanked by a duel 
scene and a senorita from the same poster. 
From all the posters you can acquire a group 
of beautiful girl faces. Mount them on, or 
frame them in hearts. Simulate a wavy ribbon 
joining up the hearts by cutting out a strip 


from your matboard and cellophaning it over, 
with flasher lighting in back. 

The turreted balconies famous in romances 
of history can provide niches for display of 
smaller posters, stills and color cards in side 
frames. Ladders of rope or vines can be swung 
at spots in your front or inside, with cutout 
Fairbanks of matboard swinging on them. 

Animation can be added by having cutout 
posters of Fairbanks slide up and down, or 
across; his sword can be made to swing in an 
arc, to and fro, pointing to copy or stills. 


Shown left is novel die-cut folder containing the secrets 
(ad copy and catchlines) of Don Juan. The lock effect has 
been die-cut in such a manner that it folds over and locks 
the folder. Unlatching this opens the folder disclosing the 
contents. 



WALL BANNER 


Doudas 

FAIRBANKS 

THE PRIVATE LIFE OF 

DON JUAN 

Hour STRAND 


The third page is die-cut showing the figures of Fair¬ 
banks and the lady in silhouette. Theatre imprint is placed 
on third page, leaving back blank to maintain teaser secret 
idea. Size of folder is 9" x 12" opened. 

Prices, including imprint with theatre name and play- 
dates: 500—$4.50; 1000—6.00; 5000—5.50 per M; 10000— 
5.25 per M. Order direct from ECONOMY NOVELTY & 
PRINTING COMPANY, 239 West 39th Street, New York 
City. Remittance with order or C.O.D. 


Attractive cloth accessories give credits 
bold showing at low cost and rentals 


Freshen up your theatre dress on the big ones with the gala touch of valance, ban¬ 
ners, pennants and burgees. A complete line covering all theatre needs on every, at¬ 
traction is available to you at small cost and low rental rates; every item comes to 
you like new. Valance, banners and wall flags, single-faced or double, can be rented 
at a great saving. Pennants are $1.75 per dozen. Burgees are fifty cents each in canvas, 
or sixty-five cents each in glossy silkolene. All quality fabrics in A-l condition. Free 


m Douglas 

lURBANM 

PrIVAK IlfE of 

DoN JUAN 

HANGING FLAGS 
BURGEES 


catalog covers many other theatre needs. Write or order direct, the 

MORRIS LIBERMAN COMPANY 

729 BROADWAY NEW YORK CITY 

Chicago office is located at 1018 South Wabash Avenue 


VALANCE-RENTAL BASED ON RUNNING FOOTAGE 
















































































Publicity Section 

DOUGLAS FAIRBANKS 


One of Don Juan's Many Loves 



Douglas Fairbanks and the striking Merle Oberon in “The Private Life of 
Don Juan,” his new London Films romantic comedy, released through 
United Artists and showing-at the-Theatre. 

2 —Two Col. Scene (Mat .10; Cut .40) 


Winsome Joan’s Nineteen and Lucky 


WasDonJuanHero or Villian? 
6 'Just A n Idealist. ’’Says Doug! 

Fairbanks Thinks Heart-Wrecker He Plays In New 
Film Was Simply Seeking The Perfect Woman 

(ADVANCE FEATURE) 

by KARL K. KITCHEN 
Who really was Don Juan? 

A hero or a villain? A romanticist longing for perfection or 
a vulgar libertine? 

I put these questions to Douglas Fairbanks one afternoon 
in Seville after spending hours explor¬ 
ing the narrow streets of the ancient 


FILM WHETS DOUG'S 
LOVE OF BULLRING 

Fairbanks Plays One Matador 
And, Through Trick Of 
Fate, Meets Another 


(CURRENT STORY) 

Douglas Fairbanks’ interest in bull¬ 
fighting was quickened by the fact 
that the original Don Juan, whose 
amorous exploits he brings to the 
screen in London Films’ “The Private 

Life of Don Juan” at the. 

Theatre, was a famous matador and, 
according to one Andalusian legend, 
met his death in the bullring. 

The agile star, who on more than 
one occasion has flown from London 
to Barcelona or Seville to witness a 
bullfight and has many friends among 
the leading matadors, revealed during 
the filming of this Alexander Korda 
production for release through United 
Artists, that he has long harbored the 
belief that he might himself have be¬ 
come a matador if he had applied him¬ 
self to it seriously. This opinion was 
shared by no less an authority than 
Juan Belmonte, famous bullfighter, 
after he had witnessed Doug’s expert 
cape play with some of the young bulls 
on the Belmonte farm. It was several 
years ago, when Doug was making 
“The Gaucho,” that, solely for his 
own amusement, he practised with the 
cape and learned to bandillear like a 
professional. 

Asks To Meet Author 

Speaking of bullfighting, an amus¬ 
ing story is told of Fairbanks’ meeting 
with the great matador, Rafael Gomez 
Ortega. 

It seems that an American friend, 
hearing that Doug was bound for Spain 
to make exteriors for “Don Juan,” 
sent him a copy of “The Revolt of 
the Masses,” written by a dis¬ 
tinguished Madrid professor named 
Ortega. 

The book made such a deep impres¬ 
sion on Doug that when upon his ar¬ 
rival, a Spanish newspaper reporter 
asked him what one man in Spain he 
was most anxious to meet, he in¬ 
stantly replied “Ortega.” 

Promptly at eleven o’clock the fol¬ 
lowing morning the telephone rang 
and Doug was informed that Senor 
Ortega was in the lobby. The star 
hurried down to find an impressive 
looking olive-skinned Spaniard stand¬ 
ing beside the reporter. 

One On Doug 

“This is a great honor, Professor,” 
Doug began. “Your book is marvelous 
—I was thrilled by it.” 

The olive-skinned man looked be¬ 
wildered. 

“Book?—I write no book,” he pro¬ 
tested. 

“Aren’t you Professor Ortega, the 
author of ‘The Revolt of the Masses?” 
asked Fairbanks. 

“No, no. He is Ortega, the most 
famous matador in Spain,” interposed 
the reporter, who had made a very 
natural mistake. 

Fairbanks admitted the joke was on 
him, but before his distinguished 
guest departed he had Matador Or¬ 
tega autograph Professor Ortega’s 
book. 


So Near and Yet So Far 


Lovely Merle Oberon had already 
packed four trunks preparatory to 
sailing for Hollywood, when Douglas 
Fairbanks persuaded her to remain 
in London and play the feminine lead 
opposite him under the direction of 
Alexander Korda in “The Private Life 
of Don Juan,” his new London Films 
production, which comes to the. . . . 
.Theatre. 

When she learned that she was to 
play a Spanish dancer in this romantic 
comedy for release through United 
Artists, she at once placed herself 
under the tutelage of Nicholas Legat, 
who was ballet master to the Imperial 
School at St. Petersburg and has been 
called the maker of Ballerinas. In 
record time, Merle was dancing like 
a professional. 

Upon the completion of this pic¬ 
ture Merle was immediately starred 
opposite Leslie Howard in Korda’s 
production of “The Scarlet Pimper¬ 
nel,” which Howard had been sent 
abroad to make for London Films. 


(BIOGRAPHICAL FEATURE) 

The day she signed up for a tiny 
part in the London Hippodrome Revue, 
“Bow Bells” was the luckiest day in 
the brief life of winsome Joan Gard¬ 
ner, who is seen in an important role 
in Douglas Fairbanks’ “The Private 



Joan Gardner 
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Life of Don Juan,” the Alexander 
Korda romantic comedy showing 

.at the. 

Theatre. 

For when the second night of the 
show found one of the leading players 
with a sprained ankle and unable to 
go on, Joan, who had taken the trouble 
to learn all the principal songs, was 
rushed into the role. But this was 
just a hint of the good fortune fate 
had in store for her. 

When Alexander Korda, the dis¬ 
tinguished Hungarian film producer, 
came to London to direct films, Mur¬ 
ray Anderson, the producer of “Bow 
Bells” strongly recommended that he 
see his show. Korda saw it and the 
result was a five year film contract 
for the lovely Joan. 

Joan, who is nineteen, has previ¬ 
ously been seen by American film 
audiences in Korda’s triumphant pro¬ 
duction of “Catherine the Great.” 
After “Don Juan,” she will be seen in 
support of Leslie Howard and Merle 
Oberon in the same director’s “The 
Scarlet Pimpernel,” which Howard 
was sent abroad to make, and which, 
like the two previous films, was pro¬ 
duced by London Films for release 
through United Artists. 

Joan is superstitjous about white 
horses, and loves to!swim and wander 
about the seaside. She studies her 
film parts while striding through the 
London streets, hatless, with a script 
book in her hand, j 


city. For we were in Don Juan’s home 
town, and we naturally fell to discus¬ 
sing the character Doug had chosen 
to play in his new picture for London 
Films “The Private Life of Don Juan,” 
directed by Alexander Korda, for re¬ 
lease through United Artists and com¬ 
ing to the. 

Theatre . 

“Don Juan was an idealist who 
spent his life searching for the per¬ 
fect woman,” began Mr. Fairbanks. 
“That his name was Miguel de 
Manara and that he lived a consider¬ 
able part of his life here in Seville 
is not particularly important. His 
quest for his ideal—the perfect crea¬ 
ture with matchless beauty and su¬ 
perlative charm—was unsuccessful. 
For such a woman did not and never 
has existed. The counterpart of the 
image created in his mind by poets, 
musicians and artists could not be 
found in real life. What he found, 
of course, were women of flesh and 
blood—many of them beautiful, but 
none of them the faultless creature 
he had hoped to find. 

“Because he was handsome, virile 
and romantic, many of the women he 
met tried to attach themselves to him 
—and he was forced to fly in self- 
defense. In fact, he became famous 
for his repeated flights. But because 
he did not find a single woman in the 
entire world who was the counterpart 
of the image he had created in his 
mind, he was not a libertine. And be¬ 
cause he ran away on so many occa¬ 
sions he was not a villain. 

“I think about the worst thing one 
can say about Don Juan is that he 


Doug’s First Film 

In 2 Years Due Here 

(ADVANCE READER) 

“The Private Life of Don Juan,” 
Douglas Fairbanks’ first film in two 

years, comes to the . 

Theatre . 

Produced by Alexander Korda for 
London Films, the combination which 
gave us “The Private Life of 
Henry VIII” and “Catherine the 
Great,” “The Private Life of Don 
Juan” tells in vivid and amusing fash¬ 
ion the story of how the incurable 
romanticist, deprived by a trick of 
fate of his name and reputation, wan¬ 
ders from one lovely creature to an¬ 
other, determined to prove to him¬ 
self and the world that he’s still the 
world’s greatest lover. 

The film offers Doug one of his 
typical swashbuckling, daredevil roles 
and is replete with vigorous swordplay 
and breath-taking stunts. 

Merle Oberon, as the glamorous 
Spanish dancer, Pepilla, heads the 
large cast of supporting beauties 
which includes Benita Hume, Joan 
Gardner, Binnie Barnes, Patricia Hil¬ 
liard, Princess Paley, Betty Hamilton, 
Diana Napier and others. 

Frederick Lonsdale and Lajos Biro 
are responsible for the story from 
which this most spectacular effort of 
the English film company to date was 
produced for release through United 
Artists. 


An attractive feature of Doug¬ 
las Fairbanks’ “The Private Life 
of Don Juan” is the singing of 
lovely Binnie Barnes who displayed 
a charming voice as Rather yn 
Howard in “The Private L/ife of 
Henry VIII.” The new song, en¬ 
titled “The Sun Came Up In The 
Morning,” was written specially 
for her by Arthur Wimperis and 
Arthur Benjamin. 


loved women too much,” Fairbanks 
continued. “He was never cruel. 
And he was never unfaithful while he 
was in love. This continuous quest 
for his ideal gave him a reputation 
for unfaithfulness that he never de¬ 
served. 

“I am sure that if you examine his 
life you will find that his chief fault 
was that he hoped for too much in 
the women he loved—-an idealism we 
all must admire in these cynical times. 

“To get at the real man it is nec¬ 
essary to discard the countless legends 
that have come down to us and get 
the real facts about him. This is not 
as difficult as it sounds for in the 
archives of the City of Seville there 
are many works about him written by 
his contemporaries. The poets, dra¬ 
matists and novelists who have since 
written about him have magnified his 
faults and minimized his virtues. 
Like everybody else, he was a mixture 
of good and bad, and I would not like 
to be the one to say that the women 
he loved and fled from were more at 
fault than he. But at least I feel that 
I have portrayed Don Juan as he really 
was—a romanticist searching for per¬ 
fection rather than the dubious hero 
of a thousand love affairs.” 


LITTLE-KNOWN FACTS 

about 

A WELL-KNOWN LOVER 


Don Juan was a real person who 
lived in Seville. 

His name was Miguel de Ma¬ 
nara. 

A statue to his amatory prowess 
stands in Seville today. 

On the night of November 2nd, 
“Don Juan Tenorio,” one of the 
forty-two plays based on his ex¬ 
ploits as a heart-wrecker, is played 
in nearly every important city in 
the Iberian peninsula. 

The convent where he found 
and eloped with his bride is one of 
the show places of Seville. Doug¬ 
las Fairbanks visited it while in 
Spain seeking locations for his film, 
“The Private Life of Don Juan.” 
directed by Alexander Korda and 
showing at the 

.Theatre. 

The correct pronunciation is 
“Don Wahn.” 

The rose bush he planted in 
Seville is still in bloom. 

A rose from this bush promises 
success with the lady to whom a 
hopeful swain presents it. 

He hated to see women eat. 

There are over a hundred vol¬ 
umes dealing with the exploits of 
the great lover in the library of 
the British Museum. Douglas Fair¬ 
banks spent several hours here 
reading up on the man whom he 
was bringing to life on the screen. 

He was a great matador as well 
as a great swordsman. 

Douglas Fairbanks spent a year 
in research before he started to 
make London Films’ “The Private 
Life of Don Juan” for release 
through United Artists. All the 
exteriors were actually shot in 
Spain. 


DOUGLAS FAIRBANKS 
“The Private Life of DON JUAN” 

with 

MERLE OBERON 

Benita Hume, Joan Gardner and Binnie Barnes 

Story by 

FREDERICK LONSDALE and LAJOS BIRO 

An ALEXANDER KORDA Production 

Presented by LONDON FILMS 
Released thru UNITED ARTISTS 


THE CAST 


Don Juan 


Douglas Fairbanks 

Pepilla 


__MerIe Oberon 

Rosita, a waitress 



Carmen _ ... 


Joan Gardner 

Dolores, Don Juan’s wife _ 


Benita Hume 

Pedro ... _ _ 


Clifford HeatHerley 

Rodrigo _ 


Barry Mackay 

Leporello, Don Juan’s servant 


Melville Cooper 

Cafe Manager . _ 


Bruce Winston 

Theresa _ . ... 

A husband _ 


Hindle Edgar 

Dolores’ servant 



A guardian _ _ 


Lawrence Grossmitk 

Tonita, a dancer 



An author _ _ . .. _ _ 




Dolores’ duenna-j._Annie Esmond 

One of Don Juan’s loves_:_•______Patricia Hilliard 

Also Diana Napier, Natalie Lelong (Princess Paley), Betty Hamilton, 
Toto Koopman, Spencer Trevor, Nancy Jones and Florence Wood. 


Photography by Georges Perinal 

Costumes by Oliver Messel Art Director, Vincent Korda 




















































































Gypsy FEET LEI 
DOUG TO HEIGHTS 


Star’s Adventurous Spirit 
Resulted In New Type 
Of Film 


(BIOGRAPHICAL FEATURE) 

Douglas Fairbanks owes his success 
in films to what he calls his “gypsy 
feet’’. 

Because he managed to impart his 
zest for life and his love of travel and 
adventure to his first big film, he 
created an entirely new type of enter¬ 
tainment. 

“The Private Life of Don Juan,” in 
which he returns to the screen of the 

.Theatre, ., 

after an absence of two years, is in 
the best Fairbanks tradition, — a 
swashbuckling, gay, romantic comedy 
based on the adventures of the famous 
Spanish heartbreaker, full of daredevil 
stunts, and spirited swordplay. 

Although it was produced in Eng¬ 
land by Alexander Korda for London 
Films, in spirit it’s as American as 
Doug himself who, as you know is a 
product of Denver, Colorado. 

His family being fond of dramatic 
art and possessing notable friends in 
the profession, Doug was unintention¬ 
ally trained for the films on Shake¬ 
speare, and his characteristic enthu¬ 
siasm made him keenly ambitious for 
the stage. 

Stage Career Begins 

At seventeen Frederick Warde, a 
family friend, added Doug to his 
repertoire company in New York, 
where he ran the whole gamut of 
Shakespeare and acquired invaluable 
experience. Before long Doug was a 
popular Broadway star. 

A chat with David Wark Griffith 
at the New York premiere of that dis¬ 
tinguished producer’s “The Birth of a 
Nation” resulted in his being induced 
to enter the then silent film field at 
a salary of $2,000 a week. The young 
man with the boyish grin and the 
amazing aptitude for injecting incred¬ 
ible acrobatics into the most casual 
everyday affairs met an overwhelm¬ 
ingly enthusiastic reception in the 
new medium, and eventually allied 
himself and his own producing com¬ 
pany with United' Artists Corporation, 
the other founders of which were 
Mary Pickford, Charlie Chaplin and 
D. W. Griffith. 

Enters New Phase 

He entered a new and even more 
successful phase in the field of ro¬ 
mantic comedy with such pictures as 
“The Mark of Zorro,” “The Three 
Musketeers,” “Robin Hood,” “The 
Thief of Bagdad,” “Don Q, Son of 
Zorro,” ^“The Black Pirate,” “The 
Gaucho,” “The Iron Mask” and in 
Shakespeare’s “The Taming of the 
Shrew,” in which he co-starred with 
his wife, Mary Pickford. 

“Reaching for the Moon,” which 
followed, was Doug’s first modern 
vehicle in years. Then he made a trip 
around the world and made a film 
record of his travels released under 
the title “Around the World In 80 
Minutes.” The success of this led to 
“Mr. Robinson Crusoe,” a modern ro¬ 
mance made on the Island of Tahiti. 
But, before this picture was released, 
Doug was off again—this time to hunt 



Douglas Fairbanks 
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long-haired tigers in Manchuria. He 
didn’t make another picture for al¬ 
most two years. Then, during a vaca¬ 
tion in England, he was invited to see 
“The Private Life of Henry VIII,” 


in The Private Life Of 

DON JUAN 


“DON JUAN” DOUG’S MOST LAVISH FILM 



Douglas Fairbanks, Merle Oberon, Benita Hume, Binnie Barnes and Joan Gardner in 
London Films’ “The Private Life of Don Juan,” Doug’s new romantic comedy released 
through United Artists and currently at the Theatre. 


Thirty Real Beauties In “Don Juan 99 Cast 


(ADVANCE STORY) 

“The Private Life of Don Juan,” 
Douglas Fairbanks’ new film which 

comes to the .Theatre 

., boasts thirty 

beautiful girls. 

A number of lovely damsels were 
required to represent Don Juan’s many 
loves in this London Films production, 
and director Alexander Korda deter¬ 
mined that every girl in the film, even 
those taking the smallest parts, should 
be notable for her beauty. 

The gorgeous Merle Oberon, one 
of the most glamorous personalities 
in the film world today, is seen as 
Doug’s leading lady. The role of 
Pepilla, the dancer, is an ideal one 
for the Australian beauty, and her 
castanet dance, for which she went 
into training for several weeks, is one 
of the high spots of the film. 

Benita Hume has never looked love¬ 
lier than she does in her gorgeous Goya 
costume and mantilla, in the role of 
the great lover’s wife. Dolores. Be¬ 
witching little Joan Gardner, whom 
American audiences saw in “Catherine 
the Great,” plays the part of Carmen 
de Alcala, who falls in love with 
Roderigo, a successful impersonator 
of Don Juan, and Binnie Barnes, 
makes a fetching barmaid in the Inn 
where Don Juan goes into hiding under 
an assumed name. Fortunately, the 
role gives Binnie an opportunity to use 
the lovely singing voice she exhibited 
in “The Private Life of Henry VIII.” 
A song entitled “The Sun Came Up 
In The Morning,” was written es¬ 
pecially for her. 

Dress houses, cabarets, theatres and 
casting offices were scoured to locate 


which Korda had made for London 
Films. 

He at once decided to go to Elstree, 
England’s Hollywood, and place him¬ 
self in Korda’s hands to make “The 
Private Life of Don Juan,” for release 
through United Artists. 

Now Doug would like to make two 
pictures a year—but whether he’ll 
make them in Hollywood, Elstree or 
Timbuctoo depends entirely upon 
where those gypsy feet have carried 
him by the time he’s ready to shoot. 


additional beauties. Hundreds of girls 
were interviewed before the number 
was complete. 

Prominent among the “discoveries,” 
were Patricia Hilliard, whom Alex¬ 
ander Korda considered sufficiently 
promising to place under a five year 
contract; the strikingly beautiful 
Princess Natalie Paley, daughter of 
the Russian Grand Duke Paul and 
granddaughter of Tsar Alexander III, 


who has starred in French pictures; 
and Toto Koopman, tall, slim, exotic 
beauty who is probably the most fam¬ 
ous photographer’s model in London 
It will be interesting to watch 
these gorgeous girl in this Alexander 
Korda production, released through 
United Artists, for among their num¬ 
ber there should be considerable of 
that magic quantity known as “star 
material.” 


THE STORY 

Don Juan returns to Seville secretly, to evade the ire of the wife 
he had left years before and who has threatened to have him jailed on 
sight. 

Infuriated to learn that a young impostor has preceded him and is 
successfully impersonating him, he vows to find and kill him. 

His search is forgotten on Carnival night when he meets Pepilla, 
a beautiful dancer in a cafe, and a romance ensues. 

A young and attractive matron accepts the impostor as the real 
Don Juan and is surprised by her husband who kills the man. 

All Seville believes that the real Don Juan has been killed. 

Taking advantage of the opportunity this misunderstanding offers 
him, Don Juan attends his own “funeral” unrecognized and then retires 

to a little Inn in Valencia to rest-and eat, without thought of his 

figure. 

After six months, he longs for the old exciting life again and tries 
all his old wiles on a waitress. He is stunned to find that, diVested of 
his romantic name, he is regarded simply as an old, fattish man with 
romantic notions. 

Believing that regaining his figure will effect the return of his 
former success, he immediately takes steps to repair the ravages of 
time and neglect. 

But, after perilously scaling a wall to reach the boudoir of a lovely 
but closely guarded senorita who casts him an inviting glance, he is 
crushed to find that she desires of him no more romantic favor than 
that he deliver a letter to her youthful beloved. 

He returns to Seville, the scene of his former triumphs, but is 
greeted by further disillusionment. Even Pepilla, who has become 
famous because she had attracted Don Juan, refuses to believe he is 
the great lover, and ignores him for a younger man. 

Visiting a theatre where a play based on his life is being presented, 
he finds the plot so far from the truth that he leaps angrily to the stage 
and stops the show. In the ensuing uproar he tries vainly to convince 
the audience that he is Don Juan. When his wife, who is in the 
audience, is called upon to identify him, she punishes him by declaring 
him an impostor. 

Dejected and realizing at last that his reputation was greater than 
himself and that, shorn of his name he is nothing, he returns to the 
wife who, after all these years, still loves him and is willing to take 
him back. But before she does, she compels him to resort to all the 
wiles he had used to intrigue the numerous women in his life. 


Korda Spared Neither Time 
Nor Expense In Making 
Romantic Comedy 

(PRODUCTION FEATURE) 

Some idea of the lavish scale on 
which London Films produced “The 
Private Life of Don Juan,” Douglas 
Fairbanks’ new romantic comedy based 
on the legend of the great heart- 

wrecker, showing.at 

the.Theatre, is con¬ 

tained in the fact that a huge Spanish 
theatre, complete in every detail, was 
erected for a single scene in this lat¬ 
est offering of the producers of “The 
Private Life of Henry VIII” and 
“Catherine the Great.” 

This was the largest set ever con¬ 
structed in England. Four tiers of 
boxes were built on each side of the 
stage, which was itself complete with 
curtains, scenery and the candle foot¬ 
lights peculiar to the period. 

There are no seats in the body of 
the theatre for the simple reason that 
Spanish theatres do not have seats ex¬ 
cept in the boxes. The crowd stands 
or strolls about during the performance 
and in the intervals sits in groups on 
the floor. 

400 Players In One Scene 

Nearly four hundred gaily cos¬ 
tumed players were required to fill 
this enormous set. Eight make-up 
men and a number of dressers worked 
at top speed to get them ready by 
9:30 each morning. Ladies of fashion 
and their escorts occupy the boxes 
while peasants, soldiers and the like 
crowd the floor. 

On the stage, a scene from the play 
“Don Juan” is in progress. The real 
Don Juan, whom all Spain believes 
dead, mingles with the audience until, 
incensed by the inaccuracy of this 
portrayal of himself, he leaps to the 
stage and announces his identity, only 
to be met by a roar of derisive laugh¬ 
ter. 

Another of the striking sets de¬ 
signed for the production by art di¬ 
rector Vincent Korda, who is not to 
be confused with Alexander Korda, 
who directed the film, represented 
the Spanish Inn, where Don Juan goes 
into hiding. This was faithfully re¬ 
constructed from sketches brought 
back from Valencia. 

Didn’t Spare Time or Expense 

Neither time nor expense was 
spared to make this production, which 
was released through United Artists, 
an epic of realism and beauty. Every 
minute detail was checked for authen¬ 
ticity and the Marquis de Portage, 
who acted as technical adviser, was 
on the set at all times with his eye 
peeled for inaccuracies. It was he, 
for instance, who pointed out that 
the straw encased wine bottles orig¬ 
inally used in furnishing the bar in 
the Spanish Inn, were Chianti bottles 
—an Italian wine unknown in Spain 
at the period in which the story is 
laid. 

The costumes—and there are ap¬ 
proximately 2,500 of them—were de¬ 
signed by Oliver Messel, and are con¬ 
ceded to be the most elaborate as well 
as the most accurate historically ever 
screened. 

Rare Art Treasure Used 

Many of the rare and costly jewels 
worn by Merle Oberon, Benita Hume 
and other beauties in the film, as well 
as the priceless art treasures used to 
ornament the sets, were obtained 
through the cooperation of the Span¬ 
ish Art Gallery in London. The rare 
tapestry which is seen hanging be¬ 
hind Don Juan’s bed, is conservatively 
valued at £5,000, and is perhaps the 
piece of greatest interest. Even the 
swords used in the picture are no 
ordinary swords, for each boasts a 
colorful history of its own. 

Behind this unflagging vigilance 
and minute attention to detail was 
the producers’ determination to make 
“The Private Life of Don Juan” their 
most pretentious achievement, and just 
how well they have succeeded is 
clearly evidenced by the finished pro¬ 
duction. 
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STUNTS HARD? DOUG 
MAKES'EM HARDER 



Douglas Fairbanks and Benita Hume in a scene from London Films’ “The 
Private Life of Don Juan,” released through United Artists and showing 
_at the_Theatre. 

3 —Two Col. Scene (Mat .10; Cut .40) 


Matador Selects Doug Fairbanks 

For High Honor and Strange Gift 

(ADVANCE FEATURE) 

When a matador in Spain "dedicates” a bull to a dis¬ 
tinguished guest by passing up his hat before the fight, it is the 
custom for the guest so honored to place a gift in it when 
returning it after the bull has been killed. The guest is notified 
the day before the "corrida,” as the bullfights are called, so 
that he or she can make the necessary arrangements. 

When Douglas Fairbanks was in 
Barcelona recently for the exterior 
shots for London Films’ “The Private 
Life of Don Juan,” released through 

United Artists and showing. 

at the . Theatre, 

he was informed that he had been 
selected for such honors by Lalanda, 
one of the famous matadors who was 
appearing in the bullring there. Know¬ 
ing the etiquette of the occasion, 

Doug selected a handsome silver cig¬ 
arette case at a jewelry shop the 
morning before the bullfight, and 
when the matador stepped up for his 
hat, Doug placed the gift in it—to an 
obligato of cheers from 14,000 spec¬ 
tators who had witnessed the corrida. 

Doug Cets A Gift 

The following day Lalanda called on 
Fairbanks at his Hotel and brought 
him a gift—the two ears and tail of 
the lately deceased bull! For the mata¬ 
dor’s performance had been so artistic 
that he had been awarded that honor. 

During the ensuing discussion of 
the ancient art of bullfighting, Fair¬ 
banks happened to mention the late 
Frank Harris’ famous story, “Montes 


scenes of “The Private Life of Don 
Juan.” For architecturally, the two 
cities are as remote as possible, and 
since one has gone to the trouble and 
expense of a trip to Spain in quest 
of a Seville street scene, why use a 
Barcelona thoroughfare? 

The explanation lies in the fact 
that in the Spanish Village which was 
built for the Iberian Exposition in 
Barcelona in 1929 there is an exact 
replica of a street in Seville. Because 
this street was located in the deserted 
exposition grounds, far away from cu¬ 
rious crowds, it was much easier to 
“shoot” the required sequences there. 
For in addition to having exclusive 
use of the street, it was possible to 
control the shadows caused by the sun 
on the white walls of the buildings. 
Huge canvas coverings kept out the 
sun’s rays and the absence of street 
traffic of all kinds made it possible 
for Alexander Korda to direct the 
scenes without interference or annoy¬ 
ance. 

And not even an old resident of 
Seville would be able to detect the 
substitution, for the street was re¬ 
produced with utmost fidelity. 


BINNIE’S BLUFF 

Miss Barnes Won Fame in England 
By Adopting Dialect Of 
State She Never Saw 


“Don Juan”Brings Fairbanks Back 
In Colorful Romantic Comedy; His 
First Film In Two Years Doug’s Best 

(REVIEW) 

The colorfully costumed, rapier-wielding, leaping, laugh¬ 
ing Douglas Fairbanks of old returned to the screen of the 
Theatre last night to the loudly expressed 
delight of a huge and enthusiastic audience. 

"The Private Life of Don Juan,” Doug’s first film in two 

__years, is one of those gay romantic 

' comedies in which the athletic star 
scored his greatest successes. It was 
produced in London by Alexander 
Korda for the London Films which 
gave us two of the outstanding tri¬ 
umphs of screen history, “The Private 
Life of Henry VIII” and “Catherine 
the Great,” and it is not extravagant 
praise to say that “Don Juan” is not 
only the most pretentious offering of 
these producers but the best picture 
Doug has ever made as well. 

Lavishly mounted and produced 
with infinite care, the film is a feast 
of beauty and color. Every foot is 
chock full of entertainment and Doug 
is utterly delightful as the matchless 
lover who loses his name and reputa¬ 
tion when a young gallant who has 
been successfully impersonating him 
is killed by a jealous husband. 

Attends Own Funeral 
Enormously amused at the idea that 
all feminine Spain has gone into 
mourning for him, Don Juan enjoys 
the unique experience of attending 
his own funeral and then takes ad¬ 
vantage of this opportunity to go into 
retirement incognito and eat and sleep 
to his heart’s content with no thought 
of his looks or his figure. 

However, when he attempts to use 
his old wiles on a pretty barmaid and 
she demands a pair of earrings, he 
quickly calls in his masseur and trains 
down to his old weight. But still he 
cannot succeed with the ladies, who 
laugh at the very idea of his being 
Don Juan. Returning to Seville, the 
scene of his earlier conquests, he ap¬ 
proaches Pepilla, a beautiful dancer, 
whose fame depends on the fact that 
he had loved her, but even she fails 
to recognize him and turns from him 
to a younger man. Utterly disillu¬ 
sioned, he admits defeat and returns 
to his wife. 


(BIOGRAPHICAL FEATURE) 

Those American actresses who as¬ 
sume elaborate accents and crash 
Hollywood as exotic foreign stars, will 
probably be surprised to learn that 
America hasn’t a copyright on that 
little stunt. 

For, although Binnie Barnes, the be¬ 
witching English beauty who appears 
in support of Douglas Fairbanks in 
“The Private Life of Don Juan,” show¬ 
ing .at the . 

Theatre, was born in London and had 
never seen America, she discovered 
that assuming a Yankee drawl, a ten 
gallon hat and the sobriquet “Texas” 
Binnie, turned a previously mildly wel¬ 
comed rope twirling act into the sen¬ 
sation of the English music halls. 

A feminine rope twirler doesn’t 
seem nearly as odd, by the way, when 
you realize what widely diversified 
callings Binnie had previously glori¬ 
fied with her definitely disturbing 
presence. She’d been milkmaid, truck 
driver, nurse and dancer. 


SEAWEED FOR BEAUTY 


Fairbanks Refuses Double and 
Risks Life To Give Fans 
Thrills In “Don Juan” 


(ADVANCE FEATURE) 

Stunts don’t come so dangerous or 
difficult that Douglas Fairbanks won’t 
try them. 

The athletic star, who is famous 
for his feats of daring, has never used 
a double, and is so far from avoiding 
danger that he seems actually to court 
it. It is not at all unusual for him 
to take his life in his hands to “point 
up” a stunt if he thinks he can make 
it more exciting than it is in the 
script. 

An instance of this occurred during 
the filming of “The Private Life of 
Don Juan,” Doug’s new London Films 
production released through United 

Artists and showing. 

at the.Theatre. 

In one scene the script of this ro¬ 
mantic comedy from the pens of 
Frederick Lonsdale and Lajos Biro 
called for Doug to climb to the bal¬ 
cony of one of his many loves and, 
finding the long French windows 
locked against him, hammer on them 
until he broke them open. 

Doug Improvises 

During the rehearsals Doug followed 
the script to the letter, but as soon 
as the cameras started turning, he 
took a running jump and leapt clear 
of shattering glass and splintering 
woodwork. Fortunately, no damage 
beyond a few cuts was sustained, but 
the danger was deadly. 

In another scene where he climbs 
up an eighty foot castle wall, he could 
easily have used a double and saved 
himself not only the risk but the 
fatigue of the repeated takes required 
as well. But each ascent was made 
by Doug personally, and there were 
no knots in the rope or footholds on 
the castle walls to make it easier for 
him either. 

Major Thrills For Fans 

Fairbanks fans will experience 
another major thrill when they see 
the scene in the Inn at Valencia where 
Doug, hanging on to one end of a 
roll of fishing net, swings from the 
roof of one house to the window of 
a fair lady’s apartment across the wide 
courtyard. From this height he at¬ 
tained considerable velocity by the 
time he reached the opposite side and 
it was no easy matter to land without 
damage and to avoid “bouncing” off 
the wall before a hand-hold could be 
obtained. 

Perhaps the most dangerous of all 
the stunts Doug achieved in making 
this swashbuckling romantic comedy 
was to leap over a balustrade wielding 
a naked rapier, with the landing space 
limited by a sweep of stairs. It can 
easily be seen that if one foot had 
landed on the stairs and the other on 
the ground, a cracked ankle would 
have been a mere detail in the list 
of injuries sustained. Director Alex¬ 
ander Korda being no sentimentalist, 
and scarcely relishing having his pro¬ 
duction held up indefinitely, saved 
this danger-fraught leap until the rest 
of the film had been completed! 


Navy Men’s Enthusiasm 
Spoils 4 Don Juan 9 Scene 


(ADVANCE STORY) 

Just before finishing work on “The 
Private Life of Don Juan,” his new 
romantic comedy for London Films, 

which comes to the . 

Theatre., Douglas 

Fairbanks invited Lieutenant Com¬ 
mander Cecil, eight officers and 
twenty-five midshipmen of the U.S.S. 
Wyoming and Arkansas to lunch with 
him at the Elstree Studio and watch 
Alexander Korda direct some of the 
exciting final sequences of this color¬ 
ful romantic comedy for release 
through United Artists, in which Merle 
Oberon, Benita Hume, Binnie Barnes 
and Joan Gardner are importantly 
cast. 

The first scene showed the agile 
Doug climbing up to the balcony of 
a fair lady imprisoned in an eighty 
foot tower and, upon finding the long 
French windows locked, taking a run¬ 
ning jump and leaping clear through 
them with a crash of shattering glass 
and splintering woodwork. 

The enthusiasm of the visitors at 
this spectacular feat — which inci¬ 
dentally was not in the script but an 
unrehearsed change impulsively de¬ 
cided upon by Doug—caused them to 
applaud loudly, making a retake 
necessary. 


The Matador.” 

“The greatest story ever written 
about a matador—far greater than 
Ibanez’ ‘Blood and Sand’,” remarked 
Lalanda. 

This so interested Lord Beaver- 
brook, who was among Doug’s guests, 
that he immediately arranged to have 
“Montes The Matador” published in 
serial form in the Evening Standard, 
one of his London newspapers. 

It may seem odd that during this 
stay in Barcelona, Fairbanks found a 
typical Sevillian background for some 



Merle Oberon 
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Lovely Merle Oberon Attributes 
Her Flawless Complexion to 
Weed’s Magic Properties 


(BEAUTY FEATURE) 

At last the lowly seaweed has come 
into its own as an aid to feminine 
loveliness. 

The strikingly beautiful Merle 
Oberon, filmdom’s newest sensation, 
who will be seen opposite Douglas 
Fairbanks in London Films’ “The Pri¬ 
vate Life of Don Juan” at the. 

Theatre ., attributes 

her exquisite skin to—of all things— 
seaweed baths! 

Every week-end, while she was en¬ 
gaged at Elstree in making “Don 
Juan” with Fairbanks and “The Scar¬ 
let Pimpernel” with Leslie Howard, 
under the direction of Alexander 
Korda for release through United 
Artists, the fair Merle motored a mere 
matter of seventy-five miles from 
London to Ramsgate and stopped at a 
hotel there which specializes in these 
beautifying dips. 

“Any woman can procure the sea¬ 
weed at the shore and prepare her 
weekly beauty bath in the privacy of 
her own home,” explains Merle. 

“The modus operandi is extremely 
simple. One merely spends thirty 
minutes in a tub filled with hot water 
and seaweed. The iodine in the weed 
acts as a general tonic and its other 
chemical properties have an almost 
magical effect on the skin.” 

“Seaweed baths are not enervating, 
like Turkish baths, for instance, yet 
—and this will interest many women 
—they do tend to remove superfluous 
flesh should you be afflicted with 
I any.” 


Binnie Barnes 

10 —One Col. Player Head 
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In 1929, when rope twirling began 
to pall, she gained entry to the British 
legitimate stage in “The Silver 
Tassie,” with Charles Laughton. She 
next appeared in Chariot’s Revue and 
the stage production of “Cavalcade.” 
Films were only a step away. She ap¬ 
peared in three before she attracted 
general attention with her charming 
portrayal of Katheryn Howard in “The 
Private Life of Henry VIII,” which 
lead to her being cast in “The Private 
Life of Don Juan” by Alexander Korda 
and signed to an attractive Hollywood 
contract by Universal Pictures. Imme¬ 
diately upon completion of “Don 
Juan,” Binnie sailed for Hollywood, 
where she has already completed her 
first American-made film, entitled 
“There’s Always Tomorrow.” 

Binnie is five feet six inches tall 
and weighs 122 pounds. She has dark 
brown eyes and red-gold hair. Her 
ambition is to see Texas, the phantom 
home whose adoption once won her 
success in her own Merrie England. 


44 Curvaceous ” But Sorry 


(ADVANCE STORY) 

A lot of English lovelies who took 
Mae West’s advice and went “curva¬ 
ceous” are sorry now. 

All went well until they were cast 
to play some of the more luscious 
bits of femininity in “The Private 
Life of Don Juan,” Douglas Fairbanks’ 
new Alexander Korda production, 

showing.at 

the . Theatre. 

Then began what an earlier day so 
elegantly described as “the lacing in 
process,” and with it came the moans 
and groans of the curvaceous beauties 
who wished they hadn’t “plumped 
up.” 


Merle Oberon Lovely As Pepilla 

The glamorous Merle Oberon, who 
attracted so much attention as Ann 
Boleyn in “Henry VIII,” is strikingly 
lovely as Pepilla. Benita Hume is ex¬ 
cellent as Don Juan’s pretty wife, 
Dolores, and Binnie Barnes shines as 
the barmaid and sings charmingly 
a specially written number entitled 
“The Sun Came Up In The Morning.” 
Joan Gardner, Patricia Hilliard, Prin¬ 
cess Natalie Paley and a score more 
of eye-filling beauties are cast as some 
of the countless lovelies whose paths 
Don Juan managed to cross. 

Korda’s direction turns Frederick 
Lonsdale and Lajos Biro’s lively, witty 
story into a superb comedy. The sets, 
created by Vincent Korda, are among 
the most impressive ever built for a 
film and practically all the exterior 
shots were actually made in Spain. 

Offering Doug more daring and 
thrilling stunts than he has ever es¬ 
sayed before, “The Private Life of Don 
Juan,” is a rare treat for Fairbanks 
fans and all film fans. Don’t miss it! 


Korda Find Finds 

Films No Soft Job 

(CURRENT STORY) 

If Patricia Hilliard, lovely Alexan¬ 
der Korda discovery, had any illusions 
about the lives of luxuried ease led by 
film stars, they were thoroughly and 
completely crushed by her rather 
brusque initiation into pictures as one 
of Douglas Fairbanks’ ladies fair in 
London Films’ “The Private Life of 
Don Juan,” released through United 

Artists and currently at the. 

Theatre. 

Patricia is cast as a Spanish beauty 
imprisoned in an eighty foot tower. 
The script called for her to lean far 
out over a lofty balcony and catch a 
rope thrown to her from below by 
Fairbanks and it was only after a 
number of nerve-wracking attempts 
that the trembling girl—her ankles 
firmly held by a pair of unseen hands 
—succeeded in catching and securing 
the flying rope. 

But the classical-featured brown¬ 
eyed, brown-haired beauty is thrilled 
with film work and her five year con¬ 
tract with Alexander Korda nonethe¬ 
less. 

Patricia was born in Quetta, India, 
and educated in London and Switzer¬ 
land. Her parents are both profes¬ 
sionals. She went straight from school 
to the Royal Academy of Dramatic Art 
where she studied for two years. John 
Myers, an executive of London Films, 
saw her in the annual Academy play 
—a production of Moliere’s “Le 
Sicilien,” and the direct result was a 
’phone call from Korda offering her 
screen and voice tests. These were so 
definitely successful that Patricia was 
immediately signed for five years. 
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Doug Comes Back 
In Dashing Role 


Athletic Star Plays “Don 
Juan ” in New Korda Film 


(PLAY DATE READER) 

Douglas Fairbanks fans will wel¬ 
come the agile star back to the. 

.Theatre today in one 

of those colorful swashbuckling roles 
with which he is generally identi¬ 
fied. The picture is London Films’ 
“The Private Life of Don Juan,” which 
offers the dashing Doug an oppor¬ 
tunity to wear more colorful costumes 
and achieve more daring feats than 
ever before. 

Based on the popular legend of the 
handsome, matchless heart-breaker, 
this Alexander Korda production from 
the pens of Frederick Lonsdale and 
Lajos Biro, pokes sly fun at the great 
lover and plays with the amusing idea 
of his being deprived in middle age 
of his romantic name and glamorous 
reputation which are buried with the 
remains of an audacious impostor 
killed by an angry husband. Just how 
badly he fares thenceforth with the 
very ladies who had previously been 
as good as conquered by the very 
mention of his name makes a delight¬ 
ful and highly imaginative comedy 
romance, which ends up with the 
great lover admitting defeat and re¬ 
turning to his wife. 

The intriguingly lovely Merle 
Oberon, who is perhaps the most 
talked about and glamorous new per¬ 
sonality in the film world, is seen op¬ 
posite Doug as Pepilla, the Spanish 
dancer; Benita Hume plays his wife, 
while Binnie Barnes, Joan Gardner, 
Patricia Hilliard and Princess Natalie 
Paley represent a few of the many 
other amorous episodes in Don Juan’s 
romantic career. 

Lavishly mounted, “The Private 
Life of Don Juan” boasts the largest 
and most pretentious sets ever built 
in England and hundreds of breath- 
takingly beautiful costumes designed 
by Oliver Messel. The film is re¬ 
leased through United Artists. 


CAN’T SETTLE DOWN 


Benita Hume Spends Large Part of 
Her Time On High Seas ’Ticixt 
England and America. 

(BIOGRAPHICAL FEATURE) 

The demand for brown-eyed Benita 
Hume bridges two continents, with 
the result that the lovely Londoner 
has never been able to settle down 
comfortably on either side of the At¬ 
lantic. 

This Fall, her fourth trip to Amer¬ 
ica found her torn between the 
Broadway stage, the ever-alluring 
Hollywood and a return to her native 
England to continue making films 



Benita Hume 
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under the direction of the brilliant 
Alexander Korda, in whose “The Pri¬ 
vate Life of Don Juan,” she plays one 
of Douglas Fairbanks’ leading ladies. 
This romantic comedy, which Doug 
made in Elstree for London Films, is 
released through United Artists and 

may currently be seen at the. 

Theatre. 

Graduating from the Royal Academy 
of Dramatic Art in London, Benita 
gained valuable training in stock com¬ 
panies and appeared in several Eng¬ 
lish-made silent films before she de¬ 
cided to invade the American theatri¬ 
cal world seven years ago. The boat 
had scarcely docked, however, before 
she was called back to England by an 
astute producer. 

Three and a half years later, she 
made her second trip to New York to 
appear with Ivor Novello in the suc¬ 
cessful Broadway production of “Sym¬ 
phony In Two Flats.” She remained 
for the run of the play, then returned 
to England and scored in Korda’s film, 
“Reserved For Ladies.” She later made 
a big hit on the London stage in “The 
Party” and this resulted in an attrac¬ 
tive Hollywood contract. 

In the course of this third trip to 
America, Benita made several films. 


Merle Oberon Owes Discovery 
To Wife of Alexander Korda 

(BIOGRAPHICAL FEATURE) 

Merle Oberon of the strange, haunting beauty and the 
deep, mysterious eyes has captured the imagination of the film¬ 
going world, and in every town and hamlet the old, inevitable 
questions arise. Who is she really?—From where did she come? 

Blessed with an almost unearthly grace and an inherent 
glamour that does not depend on bizarrely-shaped eyebrows or 


Tribute To Korda 


“DON JUAN” A GAY 
ROMANTIC COMEDY 

Climaxes Doug’s Love Of 
Stories With Spanish 
Backgrounds 


(PLAY DATE READER) 

“The Private Life of Don Juan,” 
which brings Douglas Fairbanks to the 

.Theatre for a 

.run today, climaxes the 

athletic star’s long-standing prefer¬ 
ence for films with Spanish themes 
and backgrounds, which began with 
“The Mark of Zorro” and followed 
through in “Don Q,” “The Gaucho” 
and “The Black Pirate." 

The most pretentious production 
yet offered by London Films, the pro¬ 
ducers of the sensationally successful 
“The Private Life of Henry VIII” and 
“Catherine the Great,” “The Private 
Life of Don Juan,” is a swashbuckling 
romantic comedy from the pens of 
Frederick Lonsdale, distinguished Lon¬ 
don playwright and Lajos Biro, bril¬ 
liant Hungarian playwright and 
scenarist. Bero also collaborated on 
writing of the two earlier London 
Films screen triumphs. 

The story of the film, which was 
directed by Alexander Korda for re¬ 
lease through United Artists, treats 
the great lover in rather cavalierly 
fashion and expounds the amusing 
theory that, deprived of his name and 
reputation by a trick of fate, Don 
Juan was no greater lover than the 
next fellow—if as great. 

When an amorous amateur who has 
been successfully impersonating the 
matchless philanderer, is killed by an 
outraged husband, all feminine Seville 
goes into mourning for the real Don 
Juan. Don Juan enjoys the “joke” 
until he realizes that the day of his 
easy conquests is at an end, for it is 
impossible to convince any of the 
women he approaches that he is not 
an imposter. After half a dozen dis¬ 
illusioning experiences, he is finally 
compelled to go back to his wife. 

The beautiful Merle Oberon, whom 
American audiences will recall as the 
tragic Ann Boleyn in “The Private 
Life of Henry VIII,” is seen opposite 
Fairbanks as a glamorous Spanish 
dancer, and Benita Hume, Joan Gard¬ 
ner, Binnie Barnes, Patricia Hilliard 
and Princess Natalie Paley are other 
dominant feminine figures ir\ the re¬ 
splendent tapestry before Which the 
comedy is played. 


6 Don Wahn’ in 6 Se-vi-a’ 


Pronouncing Hero’s Name And 
Scene of Triumphs Director 
Korda’s Problem 


(CURRENT STORY) 

Pronunciation presented a real 
problem to Alexander Korda in direct¬ 
ing “The Private Life of Don Juan,” 
Douglas Fairbanks’ new film at the 
.Theatre. 

It will probably surprise the major¬ 
ity of Americans who will counte¬ 
nance none but the Spanish pronun¬ 
ciation, “Don Wahn,” to learn that 
England pronounces the name of the 
great lover exactly as it is spelled, 
that is: “Don Ju-an.” American ears 
will not be offended, however, for 
Korda discarded the British preference 
in the matter. 

The pronunciation of the city of 
Seville in which most of the action of 
this London Films production for re¬ 
lease through United Artists takes 
place, presented the second stumbling 
block. For in England, the capital of 
Andalusia is pronounced “Sev-il,” ac¬ 
centing the first syllable, while Amer¬ 
icans generally say “Se-ville,” with 
the accent on the second syllable. In 
this instance, the problem was solved 
by sticking to the Spanish pronuncia¬ 
tion, which is, of course, “Se-vi-a,” 
accent on the second syllable. 

The question of Spanish pronuncia¬ 
tion reminded Doug Fairbanks of a 
story. It seems an Easterner stopped 
at the Hotel La Jolla in San Jose, Cal¬ 
ifornia. When he pronounced these 
names exactly as spelled, the hotel 
clerk politely corrected him, explain¬ 
ing that the Spanish “J” is pronounced 
as “H”. 

The Easterner mulled over this 
amazing intelligence until the day of 
his departure. Then he astonished the 
clerk with a “Well, so long. I’ll be 
back in Hune or Huly!” 


including “Only Yesterday,” “Gamb¬ 
ling Ship,” “Clear All Wires,” and 
“The Worst Woman In Paris.” Eng¬ 
land, however, had never quite relin¬ 
quished its native claim on her, so 
Benita eventually found her way home 
again. She made three films, “Don 
Juan,” “Power” and “Eighteen Min¬ 
utes,” and the last of these was no 
sooner finished than she found herself 
on the high seas again on her fourth 
voyage to America. 


“DON JUAN” REAL 


Great Lover Whom Fairbanks Brings 
To Screen Was Flesh And 
Blood, Not Legend 


(CURRENT FEATURE) 
Although the average American 
believes him to be a merely fictitious 
character, every Spaniard knows that 
Don Juan was a real flesh and blood 
person. 

No one who has visited Seville can 
have any doubt that a real Don Juan 
existed, for there is a statue of him 
in one of the city’s most beautiful 
plazas. The inscription on the statue 
reveals that his real name was Miguel 
de Manara, and one has only to visit 



Artist’s impression of Douglas Fair¬ 
banks in the title role of London 
Films’ “The Private Life of Don 
Juan.” 
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the municipal archives in the Anda¬ 
lusian city to discover several hundred 
volumes dealing with his amatory 
exploits. 

It is no exaggeration to state that 
Don Juan is one of the most popular 
heroes of Spain, and while much of 
his fame is legendary, one day a year 
is set aside for the observance of his 
memory. On that day, November 2nd, 
plays dealing with his exploits are per¬ 
formed in the majority of Spanish 
cities. The most popular one, per¬ 
haps, is “Don Juan Tenorio.” 

When Douglas Fairbanks was in 
Seville looking for locations for his 
new London Films production- “The 
Private Life of Don Juan,” released 
through United Artists and currently 

on the screen of the. 

Theatre, and discovered that it was 


Fairbanks Selects Hungarian 
As First Director In 
Nineteen Years 


(CURRENT STORY) 

Douglas Fairbanks is not accustomed 
to taking direction. As a matter of 
fact, he has been his own director 
for the past nineteen years. So it was 
a grand tribute from a great star to 
a great director when Doug placed 
himself wholeheartedly in the hands 
of Alexander Korda when he came to 
make “The Private Life of Don Juan,” 
his new London Films’ production for 
release through United Artists. 

The wisdom of this decision is evi¬ 
dent in the finished production, at 

the.Theatre, which 

has been hailed as Doug’s best film, 
and the star’s enthusiasm over the 
outcome is contained in his expres¬ 
sion of admiration for the distinguished 
Hungarian director. 

“Alexander Korda has brought 
characteristics out of me which I had 
no idea I possessed,” says Doug. “It 
is as if I had always been drawn in 
plain black and white. Korda puts 
in a lot of intricate shading—little 
characteristics which it is almost im¬ 
possible to observe in oneself, but 
which a clever director has the knack 
of discovering and bringing out.” 

Those who had access to the set 
reported that they had rarely seen 
such perfect harmony as prevailed 
during the filming of this most ambi¬ 
tious offering of the producers of “The 
Private Life of Henry VIII” and 
“Catherine the Great.” 

Korda they found always suave and 
quiet while directing, even when he 
had to control large crowds. He sel¬ 
dom raised his voice above a conver¬ 
sational tone. And the famous Fair¬ 
banks geniality was, of course, an 
important factor too in the smooth¬ 
ness and dispatch with which this gay 
romantic comedy in which Merle 
Oberon, Benita Hume, Joan Gardner 
and Binnie Barnes are importantly 
cast, went forward. 


the birthday of the original Don Juan, 
he placed a wreath at the foot of the 
statue, a gesture that was greatly ap¬ 
preciated by the Andalusian admirers 
of the great lover. 

Fairbanks also visited the ancient 
convent from which Don Juan is said 
to have eloped with a fair inmate, and 
he spent several hours in the city 
archives pouring over the ancient vol¬ 
umes dealing with the adventures of 
the Spanish hero whom he was re¬ 
creating for the screen under the di¬ 
rection of Alexander Korda in “The 
Private Life of Don Juan.” 

Doug had his heart in this role for 
not since “Robin Hood” and “The 
Three Musketeers” has he had a film 
which offered him so glamorous and 
swashbuckling a characterization as 
the name part in this picture. 


the ingenuity of makeup artists and 
cameramen for its being, Merle has 
troubled the dreams of astute Holly¬ 
wood producers ever since she played 
the tragic Ann Boleyn in London 
Films’ “The Private Life of Henry 
VIII.” 

Eager fans will see her again when 
“The Private Life of Don Juan,” 
Douglas Fairbanks’ new romantic 
comedy, produced abroad by London 
Films and released through United 

Artists, begins a. 

day showing at the. 

Theatre. 

Born In Tasmania 

An Australian girl, who first saw 
the light in Tasmania twenty-two 
years ago, she was born O’Brien- 
Thompson and christened Estelle 
Merle. Taken to India as a child of 
seven, she lived in Calcutta until four 
or five years ago, when she grew 
bored and travelled to England. 

She had given little thought to a 
professional career until a woman 
friend pointed out that there was 
only one right and proper place for a 
face like Estelle Merle’s, and that was, 
clearly, the motion picture screen. 

She got herself a small part in a 
film Harry Lachman was producing at 
Elstree, entitled “Aren’t We All?” 
Lunching in the studio commissary 
one day, she attracted the attention 
of Mrs. Alexander Korda, who en¬ 
thusiastically pointed her out to her 
distinguished director-husband. 

Signed By Korda 

Korda immediately gave her a role 
in a film called “Service For Ladies.” 
Then he signed her to a long-term 
contract and trimmed and altered her 
over-long name to its present perfect 
and glamorous proportions. 

Merle Oberon appeared in two more 
films, “Wedding Rehearsal” and 
“Men of Tomorrow” before she at¬ 
tracted general attention by her ap¬ 
pearance in “Henry VIII.” 

She has since scored a triumph abroad 
in the English version of “The Battle,” 
a French film success. 

The story goes that Merle had four 
trunks packed, preparatory to embark¬ 
ing for Hollywood to accept a de¬ 
cidedly dazzling offer, but Korda and 
Doug Fairbanks persuaded her to re¬ 
main in England and be the latter’s 
leading lady in “The Private Life of 
Don Juan.” Remain she did and upon 
completion of this colorful produc¬ 
tion, she was immediately co-starred 
with Leslie Howard in Korda’s pro¬ 
duction of “The Scarlet Pimpernel,” 
so Hollywood simply had to reconcile 
itself to waiting some more. 


Camera Magic Puts Roofs 
On Roofless Film Village 

(CURRENT STORY) 

A complete village, with artificial 
moonlight streaming down upon it, 
was erected for “The Private Life of 
Don Juan,” Douglas Fairbanks’ new 
London Films starring vehicle, for 
United Artists release, currently show¬ 
ing at the .Theatre. 

Complete, that is, save for one de¬ 
tail.—None of the houses had a roof! 

When newspapermen, visiting the 
set, commented upon this architec¬ 
tural oddity, Perinal, director Alex¬ 
ander Korda’s famous cameraman, 
asked them to look into one of the 
cameras. They looked, and Presto! 
every last house was magically sup¬ 
plied with its respective roof. 

The secret was that a few inches 
from the camera were suspended 
miniature roofs, which had been care¬ 
fully adjusted to the view, for the 
few shots that would include the roofs 
of the buildings. 


Russian Princess 

In “Don Juan” 

Princess Paley, who is also 
known as Natalie Lelong, is seen 
as one of the beauties who cross 
the great lover’s path in “The Pri¬ 
vate Life of Don Juan," Douglas 
Fairbanks new London Films’ ro¬ 
mantic comedy currently at the _ 

- Theatre. 

Natalie, who is the daughter of 
the Russian Grand Duke Paul 
and granddaughter of Tsar Alex¬ 
ander III, has been starred in 
French motion pictures, but this 
marks her first appearance in an 
English-speaking role. 

“The Private Life of Don Juan" 
was directed by Alexander Korda 
for release through United Artists. 


DON JUAN IN TWO FAVORITE POSES 



Don Juan and two of his many loves. Douglas Fairbanks with Joan Gard¬ 
ner (left) and Binnie Barnes (right) in London Films’ “The Private Life 

of Don Juan,” released through United Artists and currently at the_ 

_Theatre. 

4 —Two Col. Scene (Mat .10; Cut .40) 























































Romantic Dash in Color 

Beautiful ladies in profusion, and all the verve asso¬ 
ciated with Fairbanks, give these colored displays the 
action and romance that sells seats in any community, 
big or small. Quality lithographs on firm stock, perfectly 
finished in vivid colors, standard sizes. Excellent for 
tie-up windows and bulletin boards as well as a funda¬ 
mental part of your own lobby make-up. Use them in 
“coming attraction” arrangements, moving them forward 
to the “now playing” stage—to get double use. 




114x36 COLOR INSERT 



EIGHT 11 x 14 COLOR ENLARGEMENTS 


Exhibitors duly licensed to exhibit “The Private Life of Don Juan” 
are authorized to use the advertising materials and ideas contained in 
this book solely for the purpose of exploiting “The Private Life of 1 
Don Juan” and for no other purpose. The use of such advertising 
material and ideas by all other persons is prohibited and any infringe¬ 
ment of this registered copyright will be prosecuted under the law. 

Copyright MCMXXXIV by United Artists Corporation, New York, N. Y. 


Order Blank 

“The Private Life of DON JUAN” 

Send to: 

Manager- Theatre- 

Town State- 

HOW MANY . ni) 

(Quantity Prices For Each Picture Only ) 

AMOUNT 

1 Sheets (3) ISr. each (1 to 50) 



(3) 13c each (51 to 100) -__ 



(3) lie each (over 100) - _ . .. 



3 Sheets (3) 4i0o each (1 to 10) 



(3) 36c each (11 to 25) 



(0) 33c each (26 to 50)_ 



(5) 30c each (51 to 100)_ 



6 Sheets (5) 75c each (1 to 10) 



(a) 70c each (11 to 25) 



(5) 60c each (26 to 50)_ 



24, Sheets (5) 2 00 each (1 to 25) 



^ 1 75 each (oyer 25) 



WINDOW CARDS 
@ 7c each (1 to 50) 



@ 6c each (51 to 100) - _ _ _ 



(3) 5c each (over 100) 



INSERT CARDS 
(3) 25c. each (1 to 25) ___ _ 



( 3) 22c. each (26 to 50) __ . _ _ 



(3) 2fto each (51 to 10ft) 



(3) 18c. each (over 100) 



HERALDS 

M (5) $3 00 per M (1M to 5M) 



M (}j) $2 75 per M (over 5M) 



M (3) $2 50 per M (over 10M) 



PHOTOS 

Set 11x14s @ 75c per set .. _ - 



(8 in set—Colored) 

Set 22x28s @ 80c per set _ _ _ _ 



(2 in set—Colored) 

Stills 8x10—10c each- .. _ . - _ — - 



MISCELLANEOUS 

Slide (a). 15c each . . .. - _ — - 



! Mats (5), 5c per Col. _ __ _ 



Cuts (a) 20c per Col- 



Press Rooks Gratis _ _- 



( These Prices Apply to U. S. Only) 



TOTAL 































































































































































HERALD 


The herald on “The Private Life of Don Juan” is 
something more . . . far more . . . than just the 
stock accessory for exhibitors. It is keen adver¬ 
tising, graphic art, artistic genius and deliberate 
showmanship effectively combined for a seat¬ 
selling little broadside. Notice how the exemplary 
cover leads into the inside spread copy, recalling 
previous Fairbanks’ hits of the type to which he 
now returns. An increased distribution of these 
heralds means a big turn at theatre turnstiles. 
The entire back blank for your imprint, or co-op 
imprint. 


HERALDS are $3 the THOUSAND 




TRAILER 

The pulling power of trailers depends on the concentration of selected 
scenes, the appetizing little actual samples that whet a desire for more 
. . . and this trailer has plenty of romantic zip on a figure soon to be as 
big a box-office pet as “Henry VIII.” Write or wire . . . 

NATIONAL SCREEN SERVICE 

630 Ninth Avenue, New York City 1307 So. Wabash Avenue, Chicago 

1922 So. Vermont Avenue, Los Angeles 300^/4 So. Harwood Street, Dallas 



Announcement Slide 
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rom the Department of ADVERTISING and PUBLICITY 

UNITED ARTISTS CORPORATION 

729—SEVENTH AVENUE NEW YORK CITY 


Complete EXHIBITORS 
CAMPAIGN BOOK 



THIS book tells a story—EVEN BIGGER! 



For U. S. 
Mailing 
Place 

Here 


White girl faces, rest dark, backgrounds 









Scanned from the United Artists collection at the Wisconsin 
Center for Film and Theater Research. 


Digitization and post-production completed in the University 
of Wisconsin-Madison's Department of Communication Arts, 
with funding from the Mary Pickford Foundation. 



www.marypickford.org 


DIGITAL LIBRARY 
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www.mediahistoryproiect.org 





